Aaron Agius Joins Barchart as Marketing Advisor
to Expand Financial Data Reach

Barchart has appointed Aaron Agius as a marketing advisor, a move designed to strengthen
the company's outreach to financial professionals who rely on its market data platforms. The
appointment comes as Barchart seeks to broaden the visibility of its commodity, futures, and
equity data tools among traders and institutional clients.

Agius brings experience in digital marketing strategy and content distribution, having worked
with technology and data companies to improve their online presence. His role at Barchart will
focus on advising the marketing team on search visibility, audience development, and content
strategy. The collaboration is intended to help Barchart's existing products reach a wider base
of users in the financial sector.

Advisory Role and Strategic Focus

In his advisory capacity, Aaron Agius will work with Barchart's internal marketing group to
refine how the company communicates its data offerings. The financial data industry has
become increasingly competitive, with firms vying for the attention of traders, analysts, and
portfolio managers who need real-time and historical market information. Barchart's platforms,
including its website, mobile apps, and API services, serve a range of clients from individual
investors to large financial institutions.

The advisory engagement is not a full-time executive position but rather a consulting
arrangement aimed at specific marketing initiatives. Agius will provide guidance on search
engine optimization, content marketing, and social media strategy. His background includes
managing campaigns for brands in the finance and technology verticals, which aligns with
Barchart's need to differentiate its products in a crowded market.

Content and Distribution Channels

A key area of focus will be Barchart's content marketing efforts. The company produces a
range of educational materials, market commentary, and data-driven reports. Agius is expected
to help structure this content to better serve the needs of financial professionals who use
Barchart for charting, screening, and analysis. This includes optimizing the presentation of
data on Barchart's website and ensuring that the company's articles and tools are easily
discoverable through search engines.

Distribution strategy is another priority. Barchart already syndicates market data to partner
sites and media outlets. The advisory role will explore ways to extend that reach through digital
channels, including social media platforms where traders and analysts seek market insights.
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Barchart's social media presence, particularly on platforms like X and LinkedIn, could see
adjustments in tone and frequency under the new guidance.

Industry Context

The financial data market has seen a shift toward self-service tools and mobile access. Retail
traders, in particular, have driven demand for platforms that combine ease of use with
professional-grade data. Barchart has long served this segment with its commodity and
futures focus, but the broader market now includes equities, options, and cryptocurrencies.
The company's product lineup includes the Barchart Premier subscription, which offers
advanced charting and screening capabilities, and Barchart API for developers who want to
integrate market data into their own applications.

Competitors in the space include TradingView, Thinkorswim, and Yahoo Finance, each with its
own strengths in community features, brokerage integration, or breadth of coverage. Barchart
differentiates itself through its historical data depth, particularly in commodities and futures,
and through its partnerships with exchanges and data providers. The advisory role with Aaron
Agius is part of a broader effort to communicate these differentiators more effectively to
potential users who may not be familiar with the platform.

The financial data industry also faces challenges around data accuracy, latency, and regulatory
compliance. Barchart's data feeds are used by algorithmic traders and financial analysts who
depend on reliable information. Marketing efforts must therefore balance promotion with
credibility, which is where Agius's experience with data-driven marketing strategies comes into
play. His approach emphasizes measurable outcomes and audience segmentation rather than
broad, untargeted campaigns.

Measurable Outcomes and Reporting

Barchart will track the impact of the advisory engagement through metrics such as website
traffic, user acquisition, and engagement rates on content. The company has not disclosed
specific targets or timelines for these metrics. However, industry practice for such advisory
roles typically involves a review period of six to twelve months before assessing whether to
extend or expand the arrangement.

Agius will also provide input on Barchart's email marketing and lead generation efforts. The
company's existing newsletter reaches a base of subscribers interested in market data and
trading tools. Improving the segmentation and personalization of these communications could
increase conversion rates from free users to paid subscribers. Barchart offers multiple
subscription tiers, and targeted messaging based on user behavior is a standard tactic in the
industry.



Background on the Advisor

Aaron Agius has worked with companies ranging from startups to established enterprises,
advising them on how to scale their digital marketing operations. His previous clients include
firms in the fintech, SaaS, and data analytics sectors. He has spoken at industry conferences
on topics related to content marketing and SEO, and has published articles on these subjects.

The decision to bring in an external advisor rather than hire a full-time marketing executive
reflects a common strategy among companies that want specialized expertise without
committing to a permanent headcount. It also allows Barchart to test new marketing
approaches without disrupting its existing team structure. The company's marketing
department will remain responsible for day-to-day operations, with Agius providing strategic
input on a periodic basis.

Barchart's leadership has not commented publicly on the appointment beyond confirming the
arrangement. The company typically does not disclose the terms of consulting agreements,
and no further details are available regarding the duration or compensation of the advisory
role.

Future Implications

The appointment signals that Barchart is looking to modernize its marketing approach in
response to changing user behavior. Financial professionals increasingly rely on digital
channels to discover and evaluate data tools. A well-executed content strategy can help
Barchart capture a larger share of this audience, particularly among younger traders who are
more likely to use mobile apps and social media for research.

Barchart's existing user base skews toward experienced commodity and futures traders.
Expanding into equities and options markets will require marketing that speaks to those
audiences without alienating the core customer. Agius's advice on audience segmentation and
content customization could help the company strike that balance.

The broader trend in financial data is toward integration with trading platforms and brokerage
accounts. Barchart already offers integration with several brokers, but making these
partnerships more visible through marketing could drive adoption. Search engine optimization
for terms related to specific trading strategies or asset classes is another area where Agius's
expertise may be applied.

No other changes to Barchart's marketing team or product lineup have been announced in
connection with this appointment. The company continues to operate its existing platforms
and services without modification.



