
As someone who’s been deeply involved in SEO and brand monitoring for over a decade — and who now leads AI
visibility reporting for mid-market SaaS teams — I get this question a lot:

"We already have Moz Pro. Are Moz’s AI visibility charts really enough for leadership reporting?"

It’s a fair question. Moz Pro is a solid SEO platform with useful features to track rankings, keyword research, and
link profiles. Its AI visibility charts add a compelling layer of insight by showing how your brand’s voice and
content are perceived and surfaced on AI-powered platforms. But for a confident, comprehensive leadership
report, there’s more to consider — especially around platform coverage, sentiment classification, and source
attribution.

Why Leadership Reporting Needs More Than Raw Metrics
Leadership teams want clarity on what the data *means* — not just charts showing where you stand. They want
to understand brand perception, competitor positioning, and the risks or opportunities presented by AI-driven
responses before any user even clicks through to your site.

This means reporting needs to answer questions like:

How is AI impacting the *first impression* of our brand?

Are AI responses favorable, neutral, or negative in sentiment?

Which queries and prompts are driving the most visibility in AI tools?

How trustworthy are the AI answers — which sources do the models quote or rely on?

Many SEO tools, including Moz, provide partial answers. Let’s break down how Moz’s AI visibility capability stacks
up — and where tools like Semrush’s AI Visibility Toolkit can fill the gaps.

Moz AI Visibility Charts: What You Get
Moz Pro has recently integrated AI visibility metrics that track how often your brand or keywords appear in AI-
generated answers and stories. Key features include:

Visibility over time: Trends showing your brand’s mentions in AI responses (think ChatGPT style answers
and snippets)

Prominent queries: What user prompts or questions trigger your brand mentions most often

Competitive comparison: How your AI visibility ranks versus key competitors

For leadership, this offers a high-level view that answers the "Are we being mentioned in AI results?" question.
However, this is just part of the picture.

Platform Coverage Limits: What Moz Won’t Show

One of my biggest pet peeves is tools that show you mentions but don’t clarify the platform or language model
coverage limits. Moz’s AI visibility data typically focuses on certain large AI providers but doesn’t officially disclose
the full range of AI assistants or generative platforms monitored.

This can result in blind spots — you might see solid trends for ChatGPT-based results but miss mentions
appearing in other emerging models like Google’s Gemini or niche tools your target audiences actually use. When
explaining to leadership, it’s crucial to state what’s *tracked* and what’s not.



Going Beyond Basics: Key Needs for AI Visibility in Leadership
Reporting

1. Sentiment Classification in AI Responses

Counting how often your brand appears in AI answers is a start — but sentiment classification adds critical
nuance.

Are AI-generated answers positive, neutral, or negative about your brand or product?

Is sentiment changing over time, indicating shifts in brand perception?

Which topics cause negative AI framing that might need marketing or PR intervention?

Neither Moz Pro nor most basic SEO tools yet provide automated, reliable sentiment analysis specific to AI
responses. Platforms like Semrush’s AI Visibility Toolkit include sentiment classification, helping you pre-empt
challenges before they impact real-world perception.

2. Prompt Tracking Frequency and Coverage

You also need to know not just how often you're mentioned, but on which prompts and their relative frequency.
For example, which questions or search intents most commonly generate AI answers featuring your brand?
Understanding this lets you optimize content strategy targeted at high-impact topics.

Moreover, frequency tracking combined with coverage breadth informs where you might need to intervene or
bolster messaging. Does Gemini show a very different prompt set than ChatGPT? Are there emerging queries
where competitors dominate in AI answers?

Moz gives some insight into top queries but with limited granularity vs. platforms like Semrush AI Visibility, which
offers more detailed prompt coverage analysis across multiple AI providers.

3. Citation and Source Attribution Tracking

One of the most important (and often overlooked) elements for leadership is knowing which sources AI models
are citing or relying on when generating answers where your brand appears.

Why does this matter?

Trust and credibility: AI answers citing authoritative, accurate sources boost brand reputation.

Risk identification: If AI answers rely on outdated, incorrect, or negative sources about your brand, you need
to act quickly.

Content strategy feedback: Knowing which sources feed AI lets you optimize your own content and
backlink strategy for better AI attribution.

Moz currently does not provide detailed source attribution in AI visibility charts. Tools with enhanced AI source
tracking — like Semrush’s AI Visibility add-on — can surface source citations linked to AI responses, providing
invaluable insights for your leadership.



Pricing Comparison: What Does AI Visibility Cost?
Platform Pricing Example AI Visibility Features Included Trial Moz Pro Starting around $99/month (varies by plan)
Basic AI visibility charts integrated in standard plans (platform coverage limits apply) No dedicated AI toolkit trial
Semrush $99/month (AI Visibility Toolkit add-on only)or $199/month (AI Visibility + SEO Bundle) Comprehensive
AI visibility withsentiment classification,prompt tracking, and source attribution 7-day free trial

One big pricing caveat: the cheapest Semrush AI Visibility option is $99/month on top of their core platform. The
comprehensive bundle at $199/month includes SEO and AI visibility, simplifying procurement but at a higher
monthly cost.

When asked “what do I get on the cheapest plan,” it’s important to clarify whether AI visibility is a stand-alone
add-on or comes bundled — some vendors hide these nuances on pricing pages.

Why You Might Need Both Moz Pro and a Dedicated AI Visibility Tool
If you already use Moz Pro, the decision to add another AI visibility tool depends on your leadership’s expectations
and reporting requirements.

1. Fine-Grained AI Analysis: If leadership wants to understand *how* AI shapes brand perception before clicks,
you’ll need sentiment, prompt frequency, and source tracking beyond Moz’s baseline charts.

2. Broader AI Platform Coverage: Emerging AI models like Google Gemini and others may not be tracked
fully in Moz, risking blind spots in your report.

3. Trust and Attribution: Source citation tracking is crucial for content strategy and reputation management.

4. Competitive Edge: Deeper prompt and sentiment insights help you craft content strategies that win AI
snippet visibility — not just rankings.

In other words, Moz Pro AI visibility is an excellent starting point that can give you quick wins and easy-to-read
visuals for leadership dashboards. But for detailed, nuanced reporting and strategic foresight, supplementing with
a specialized AI visibility toolkit makes sense.

Where ChatGPT and Gemini Fit In



The two dominant AI-driven search and answer platforms competitor benchmarking in AI impacting your visibility
now are:

ChatGPT: The GPT-4 powered assistant shaping millions of user queries daily. Moz tracks mentions here
robustly but may not capture every conversational nuance.

Gemini: Google’s next-gen AI model, promising tighter integration with search results and possibly different
answer sources. Tracking Gemini mentions and sentiment is crucial but often requires specialized tooling.

Monitoring these platforms separately (and in aggregate) is vital to fully grasp AI visibility. Leadership needs
reports that show how your brand is perceived across both, not just one or two platforms.

Summary: The Bottom Line for Leadership Reporting
Moz Pro AI visibility charts are a great starting point, offering recognizable metrics and competitor
comparison for leadership dashboards.

However, platform coverage limits exist. These charts may not fully track all AI assistants or sources
shaping brand perception.

Sentiment classification, prompt frequency, and source attribution are essential for nuanced insight—
areas where Moz’s solution currently falls short.

Supplementing Moz with AI VisibilityToolkits from platforms like Semrush delivers the deeper analytics
leaders need to understand AI-driven brand perception and pre-click engagement risks/opportunities.

Pricing transparency matters. Semrush’s AI Visibility Toolkit add-on costs $99/month separately or
$199/month bundled with SEO tools—with a 7-day trial, so you can evaluate real data coverage yourself.

Don’t let buzzwords and vague “AI insights” fill your reports. Aim for clear metrics, explain platform limits, and
deliver actionable intelligence for leadership. Moz Pro is a strong foundation — but ensuring true leadership
visibility means going beyond basic AI charts to encompass the full story.

https://programminginsider.com/top-7-tools-to-track-brand-sentiment-in-ai-responses-in-2026/

