
In UX writing, the delicate balance between avoiding repetition and maintaining consistent terminology is key to
creating a seamless user experience. Whether you’re crafting microcopy for forms, buttons, onboarding flows, or
help centers, the words you choose can directly influence users’ understanding, accessibility, and ultimately, their
success in completing tasks.

This post dives into best practices supported by UX writing standards, plain language principles endorsed by Plain
English Campaign, and insights from companies like Engglory.com and mrq.com. We’ll also explore how modern
tools, including artificial intelligence (AI) for grammar correction, translation, summarization, keyword suggestions,
and readability analysis—plus eye-tracking research showing how users scan content—can help you optimize your
copy for clarity and consistency.

Why Consistent Terminology Matters in UX Writing
When users interact with a product, they rely heavily on consistent terminology to form mental models. Here's a
story that illustrates this perfectly: learned this lesson the hard way.. Imagine completing a payment flow where
the “Submit” button changes to “Confirm” or “Send” without explanation. Such inconsistency creates confusion
and friction, affecting conversion rates.

Microcopy affects completion rates because it guides users’ expectations and reduces cognitive load. As
Engglory.com highlights in their approach to localization and UX, steady use of terms helps users navigate
processes confidently—especially for non-native English speakers or those unfamiliar with your domain.

Consistent terminology also benefits accessibility by ensuring that screen readers and language translation tools
can accurately render and contextualize content. It reduces ambiguity and makes your product more inclusive to
diverse audiences.

Common Pitfall: Using Synonyms to Avoid Repetition But Sacrificing Clarity

Many writers try to avoid repetition by swapping terms — calling the same action “Sign up” in one place and
“Register” elsewhere. While this might seem like good writing practice in prose, it’s a mistake in UX writing
because it confuses users about whether the actions are the same or different.

Synonyms vs clarity is a critical debate. In UX, clarity wins every time. As the Plain English Campaign emphasizes,
plain language principles call for clear, straightforward, unambiguous copy that users scan quickly and understand
immediately.

Eye-Tracking Research: What Users Actually Do
Eye-tracking studies reveal that users rarely read screen content in full. Instead, they scan for keywords and
familiar terms. This behavior underscores the importance of keeping terminology consistent. When labels or
instructions vary unnecessarily, users’ scanning is slowed by having to re-interpret terms.

Because microcopy governs these short bursts of scanning, UX writers must carefully select terms that are
recognizable and meaningful throughout the user journey.

Using AI Tools to Support Consistency Without Repetition
Modern AI-powered content tools offer several ways to assist UX writers:



Grammar correction: Tools like Grammarly or the AI editors in Engglory.com’s platform ensure your
microcopy is free of errors, so consistent terminology is grammatically correct everywhere.

Translation and localization: AI translation engines help maintain consistent terms in multiple languages
while adapting to cultural nuances, crucial for accessibility.

Summarization: AI summarizers condense longer image alt-text or instructional content into clear, brief
phrases without changing key terms.

Keyword suggestions: AI suggests commonly used terms in your industry or among your users, helping
maintain consistent vocabulary across messages and flows.

Readability analysis: Tools analyze text for complexity, sentence length, and jargon presence to support plain
English principles.

Best Practice: Develop a Content Glossary and Style Guide

One of the surest ways to avoid inconsistency is to build and maintain a content glossary or style guide. This
resource should include:

1. Approved terms and their definitions used consistently throughout your product.

2. Terms to avoid (often jargon, synonyms, or confusing wording).

3. Examples showing correct and incorrect usage.

4. Guidelines for translations, if applicable.

Both Engglory.com and mrq.com reference the importance of content governance to keep shared terminology
uniform across teams, products, and updates, which prevents a “wild west” of inconsistent copywriting that
undermines user confidence.



Incorporating Plain Language Principles to Increase Clarity
The Plain English Campaign champions principles that go hand in hand with consistency:

Use everyday words over technical jargon.

Write short, direct sentences.

Focus on active voice and user-centered language.

Break information into digestible chunks—especially on mobile.

By applying these principles, UX writers reduce cognitive load and support accessibility, which indirectly helps
maintain clarity and consistency as messages become less dense, easier to scan, and more memorable.

Addressing a Common Mistake: No Prices Shown in the Scraped
Article
You ever wonder why one frequent oversight in scraping product or service descriptions—perhaps for faqs or help
articles—is omitting essential details such as prices. This absence disrupts user expectations and can degrade trust.

UX writing standards require that all necessary details, including costs, are transparent and visible in the
appropriate contexts. When users don’t see prices where they expect to, they hesitate and may abandon the
process. Consistent terminology should also extend to pricing terms (“fee,” “cost,” “price”) to avoid confusion.

Summary: Key Takeaways
Theme Best Practices Impact Consistent Terminology Use one term per concept/action; avoid synonyms in UX
copy Improves user comprehension and completion rates Synonyms vs Clarity Prioritize clarity; swap synonyms
only if meaning is identical and users won’t be confused Reduces cognitive load and ambiguity Plain Language
Write short, simple text following Plain English Campaign guidelines Enhances accessibility for non-native speakers
and scanning AI Tools Leverage grammar checks, readability analysis, and keyword suggestions Maintains copy
quality and consistency at scale Content Glossary Create and update style guides shared across teams Ensures



uniform terminology and reduces editorial conflicts Essential Details (e.g., Prices) Include all necessary info
transparently in product copy Builds trust and supports decision-making

Final Thoughts
UX writing is a powerful lever within the broader user experience. By carefully managing consistent terminology—
while resisting the urge to swap engglory.com synonyms arbitrarily—you create clearer, faster, and more inclusive
journeys for your users. Harnessing plain language principles endorsed by the Plain English Campaign, employing
AI-driven tools for consistency, and referencing best practices from companies like Engglory.com and mrq.com will
elevate your product’s microcopy from confusing to compelling.

Remember: users do not read; they scan. Make their scanning effortless. Keep your terms consistent. Write plain.
Test your copy. And watch completion rates climb.

https://engglory.com/clear-language-builds-better-digital-experiences/

