
A print can be beautiful, meaningful, and worth collecting without being a one-of-a-kind painting. But when you
buy an editioned artwork, you may want to know who made it, whether it belongs to a limited edition, and how to
verify that the print is what the seller says it is. That’s where a certificate of authenticity art buyers often look for
can help.

A certificate of authenticity (COA) is a document that identifies an artwork and supports its authenticity. For art
prints, it can also record edition details, printing methods, materials, and other information that helps establish the
work’s identity over time. A COA is useful—but it isn’t magic. Its value depends on who issued it, how clearly it
describes the print, and whether the details match the artwork and its records.

Whether you’re shopping from a local gallery, an artist’s website, or a Black-owned art marketplace, understanding
how certificates work can help you buy with confidence and support artists fairly. Here’s what to look for.

What Is a Certificate of Authenticity for an Art Print?
A COA is a record that accompanies an artwork and connects it to its artist, publisher, or authorized seller. For a
print, it typically confirms that the work was produced or approved by the artist or their representative. It may also
identify the print as part of a particular edition.

There is no single universal format or government-issued certificate that automatically proves an artwork is
authentic. Different artists, studios, galleries, and publishers use different documents. Some provide a signed paper
certificate; others include a digital record, a label on the back of the print, or documentation in the invoice and
order history. The important question is not whether a document looks fancy, but whether its information is
specific, credible, and consistent.

What Information Should a Print COA Include?
A useful certificate should identify the work clearly enough that someone can connect the document to the print,
even years after the purchase. Look for details such as:

Artist’s name: Use the artist’s professional name as credited on the artwork or sales listing.

Title: The artwork’s title, or a clear description if it is untitled.

Production date: This may be the year the image was created, printed, or released. A good COA clarifies
which one.

Medium and process: For example, archival pigment print, screenprint, lithograph, or another process.

Edition information: The edition number and total edition size, when the print is part of a numbered edition.

Print dimensions: Ideally, the image size and paper size are distinguished if they differ.

Publisher or printer: The studio, print shop, gallery, or marketplace involved in producing or releasing the
edition.

Signature or authorization: A handwritten signature, studio mark, or other indication that the artist or
authorized publisher issued the document.

Unique identifier: An inventory number, QR code, or other reference that links to a reliable record.

Here's a story that illustrates this perfectly: learned this lesson the hard way.. Not every COA includes every item,
and some print processes do not use edition numbering. Still, specific information is more helpful than a generic



card that simply says “authentic.” Keep the certificate with your receipt, listing details, and any related
correspondence. Together, these records can provide a fuller picture of the purchase.

How Limited Edition Prints Work
Limited edition prints are produced in a stated quantity. If an edition is listed as 25, for instance, the artist or
publisher is representing that the edition consists of 25 prints. An individual print might be numbered “8/25,”
meaning it is print number eight within that edition—not necessarily that it is the eighth print ever made from the
image.

Edition numbers are not usually a ranking of quality. A lower number is not automatically more valuable or better
printed than a higher one. What matters more is that the edition size is clear, the numbering is consistent, and the
seller accurately explains what is included.

Ask what counts toward the edition

Artists sometimes create artist’s proofs, printer’s proofs, or other proofs in addition to the numbered edition.
These may be legitimate parts of a printmaking practice, but buyers should be able to understand how they relate
to the edition. Ask whether the stated edition size includes proofs or whether proofs are separate. Also ask
whether the artist plans to make another edition of the same image in a different size, colorway, or process.

Some artists release open editions, which are not limited to a fixed number. An open edition can still be an original,
artist-authorized print and may come with a COA. It simply does not promise the same scarcity as a numbered
edition. A straightforward listing should not blur the distinction.

Why a COA Isn’t a Guarantee of Value
A certificate can support identification and provenance, but it does not automatically make a print rare, increase its
resale price, or prove that it was made with archival materials. A document can be incomplete or even fabricated.
That is why buyers should consider the source, not just the paper.

For a stronger record, check whether the artist or authorized seller issued the certificate. Compare its title, edition
size, medium, and dimensions with the artwork’s label and original listing. If a COA makes a significant claim—such



as a very small edition or a special printing process—look for that information in the artist’s own materials or ask
the seller for clarification.

It is also worth remembering that an artist’s signature and a COA are different things. A signature may help
identify a print, but it does not, on its own, establish the print’s full production history. Likewise, a certificate is
most useful when it can be tied to the specific artwork rather than to an image in general.

Provenance for Prints: Keeping the Story Attached
Provenance for prints means the documented history of a print: who created or published it, how it was sold, and,
when relevant, who owned it. A COA can be one part of that record, but provenance may also include the original
invoice, gallery label, artist’s notes, exhibition history, and transfer records between owners.

For a newly purchased print, provenance is usually simple: the order confirmation and receipt identify where and
when you bought it. Over time, keep those records together. If you sell or gift the work, pass along the certificate
and relevant documentation. That small habit makes it easier for the next owner to understand the print’s identity
and history.

Digital records can be practical, especially when the paper certificate might get separated from the artwork. A QR
code or online registration page can point to an artist- or publisher-maintained record. Digital documentation
works best when the link is stable, the record identifies the specific print, and the seller explains what happens if
the platform changes. A digital certificate should complement—not replace—clear information about the work and
its source.

Print Quality: Giclée and Archival Materials
“Giclée” is commonly used to describe fine-art inkjet printing, often with pigment-based inks. The term can
suggest a high-quality process, but it is not, by itself, a guarantee of longevity or museum quality. Print quality
depends on the materials, printer, image preparation, and handling.

If a listing describes a print as museum-grade or archival, look for specifics. Useful information may include the
paper or substrate, ink type, and the printer or studio responsible. Exactly.. Acid-free or archival papers and



pigment inks are often chosen for fine-art printing because they can offer greater stability under suitable display
and storage conditions. Actual longevity varies with the materials and environment, including light, humidity,
framing, and exposure to pollutants.

A COA may record these production details, but it should not make vague promises that no print can guarantee.
“Archival” is most meaningful when the seller identifies the materials or provides a credible production description.
For long-term display, use UV-filtering glazing when appropriate, avoid direct sunlight, and choose conservation-
minded framing and storage.

Artist Credit, Royalties, and Fair Pay
Buying a print is also a way to support an artist’s work. Clear artist credit matters: the artist’s name should be
visible in the listing, on the COA, and in any description of the edition. If a print is sold through a gallery, publisher,
or marketplace, the listing should make the artist’s role fashionbombdaily.com easy to find rather than treating the
work as an anonymous décor product.

Payment arrangements vary. Some artists receive a flat fee, while others earn a royalty or share of each sale. A
COA does not prove that an artist has been paid fairly, and buyers usually cannot determine the terms from the
certificate alone. But transparent sellers can explain whether the work is artist-authorized, who publishes it, and
how the sale supports the artist.

This context is especially relevant when shopping through a Black-owned art marketplace. Such marketplaces can
help shoppers discover Black artists and make their work more visible, while offering artists a direct or more
equitable route to buyers. Still, don’t assume every platform uses the same compensation model. Look for clear
artist biographies, accurate credit, edition details, and straightforward information about who is selling and fulfilling
the work. When in doubt, ask how the artist is represented and whether the print is released with the artist’s
approval.

A Buyer’s Checklist
Before purchasing an editioned print, use this quick checklist:

Confirm the artist’s name and the exact title of the work.

Check whether the print is open edition or limited edition.

For a limited edition, verify the total edition size and the print’s number.

Ask whether proofs or other versions exist and how they relate to the edition.

Review the printing process, paper, and ink details—especially if archival quality is important to you.

Find out who issued the COA and whether the seller is authorized by the artist.

Save the COA, receipt, listing, and any care instructions together.

What to Do If a Certificate Is Missing
A missing certificate does not automatically mean a print is inauthentic. Some artists do not issue COAs, and older
works may have lost their paperwork over time. Contact the artist, studio, publisher, or gallery with photographs
and any purchase details you have. They may be able to confirm the edition or provide a replacement record.

If you are buying from a resale seller, ask for clear images of the front and back of the print, close-ups of any
signature or numbering, and whatever documentation is available. Compare those details with reliable information

https://fashionbombdaily.com/2026/09/01/noirci-studio-is-the-black-owned-online-shop-making-african-american-wall-art-prints-collectible/


from the artist or original publisher. Avoid relying on a certificate alone if the edition details conflict or the seller
cannot explain the work’s source.

The Takeaway
A certificate of authenticity art collectors receive with a print is best understood as part of the artwork’s
documentation—not a guarantee of investment value or a substitute for careful buying. The strongest COAs
identify the specific print, explain its edition and production, and come from the artist or an authorized source.
Paired with a receipt and good provenance for prints, that information helps preserve the work’s history.

When you shop for limited edition prints, look beyond the certificate’s appearance. Check the artist credit, edition
terms, materials, and seller’s relationship to the artist. Those details help you choose a print you’ll enjoy living with
—and support the people whose creativity made it possible.


