In the evolving landscape of brand monitoring, ChatGPT sentiment analysis and sentiment trends reporting
have become critical components for understanding how your brand is perceived. As zero-click search and Al-
generated answers increasingly dominate early-stage information discovery, businesses must adapt their

monitoring strategies to keep pace with changing visibility paradigms and emerging technologies.

This blog post explores how you can track sentiment trends for your brand specifically within ChatGPT and other
Large Language Model (LLM) environments. We'll cover essential themes like prompt libraries as the new tracking
units, the challenges of multi-LLM coverage and model drift, citation tracking, and the importance of source-type
quality. We will also introduce practical tools available today, including an example pricing model like Peec Al at
€89/month.

Why Sentiment Tracking in ChatGPT Matters

Traditional brand monitoring focused on social media mentions, review sites, and news articles. However, Al chat
assistants like ChatGPT represent a growing share of consumer and professional interaction points where users
ask about brands, product comparisons, or service experiences — often expecting instant, opinionated, yet

balanced responses.
Understanding sentiment trends within these Al-generated answers helps you:

® Gauge organic brand reputation as perceived by LLMs trained on diverse data sources.

* Uncover emerging topics or pain points that chatterbots pick up first.

Spot shifts influenced by zero-click answers that reduce direct user clicks but raise impression volume.

Align marketing strategies to leverage or combat Al narratives shaping buyer decisions.

The Challenge of Zero-Click and Al Answers Changing Visibility

Zero-click search results, where users get answers directly on the search engine or chat interface without clicking
through to a website, disrupt traditional traffic and analytics metrics. In ChatGPT, users receive responses

synthesized from multiple sources instantly. This change in visibility demands new monitoring approaches:



* Sentiment signals get layered: Unlike discrete reviews, answers blend sentiment from various references.

¢ Visibility no longer equates to clicks: Your brand could be "seen" in Al-generated content but without

measurable website traffic.

* Positive or negative mention volume may be hidden: Insights come from Al model sourcing and wording

— not just mentions or shares.

To adapt, businesses need technology and workflows that track Al answer sentiment directly — not just

traditional media mentions.

Prompt Libraries: The New Tracking Unit for Sentiment Trends
Reporting

In an environment dominated by Al outputs, prompt libraries are emerging as a critical GEO visibility for
enterprises tracking unit. Think of prompts as questions or queries you "feed" into ChatGPT or other LLMs to

simulate what real users might ask about your brand. These libraries enable structured, repeatable sentiment trend

tracking across time and different Al environments.

Key Benefits of Using Prompt Libraries
1. Consistency: Run the same set of brand-specific prompts regularly to compare sentiment trends over weeks,
months, or quarters.

2. Customization: Include tailored prompts by product line, campaign, or audience persona to drill deeper into

subtler sentiment shifts.

3. Multi-LLM Benchmarking: Execute identical prompts across several LLMs (ChatGPT, GPT-4, Claude, Bard) to
identify cross-platform perceptions and differences.

4. Focus on Nuance: Track sentiment changes not just overall but by aspect or feature mentioned in the

model's responses.

This approach is quite different from traditional media monitoring, and it requires tooling that supports prompt

execution at scale, sentiment scoring of generated text, and aggregation into actionable reports.

Multi-LLM Coverage and Model Drift: Navigating the Al Ecosystem

Large Language Models are not static — they evolve through updates, training tweaks, or fine-tuning that cause
model drift. What ChatGPT says about your brand today might differ tomorrow as the underlying data or
algorithms change. Moreover, multiple LLMs coexist, each with their own strengths, data cutoffs, and response
tones.

Why Multi-LLM Monitoring is Crucial

* Diverse Data Sources: Different models train on unique data subsets, influencing sentiment output.

* Model Drift Mitigation: Running your prompts on several LLMs helps spot anomalies or sudden shifts

caused by model updates.

* Competitive Intelligence: Some models may show more favorable or unfavorable stances depending on

their training biases or source inclusions.

For example, by monitoring your brand across ChatGPT 3.5, GPT-4, and others, you gain a multi-perspective

snapshot. This redundancy guards against false alarms or missed issues resulting from a single model's quirks.
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Citation Tracking and Source-Type Quality: The Foundation of Reliable
Sentiment Data

One of the biggest frustrations with Al-generated sentiment insights is lack of transparency. Where did ChatGPT
pull its brand references from? Are those sources credible? This is where citation tracking and evaluating source-

type quality become indispensable.

What to Look For in Citation Tracking

¢ Explicit Source Attribution: The Al system or monitoring tool should identify and link back to the original
references behind sentiment judgments.

* Source Quality Assessment: Differentiate between authoritative sites, user forums, social media noise, or
spam websites.

* Source-Type-Based Sentiment Weighting: Heavily weigh sentiment from trusted, expert sources over

shallow or unverified opinions.

* Transparency for Disputes: If sentiment turns negative in Al answers, you can investigate the original

context and act accordingly.

Without this quality layer, your sentiment trend reporting risks following noise or outdated information, leading to

misguided brand decisions.

Practical Tool Example: Peec Al for Brand Sentiment Monitoring in
ChatGPT

To put theory into practice, consider tools like Peec Al, currently priced at €89/month. Peec Al offers a ready-

made platform tailored for sentiment trend analysis across Al models with these features:

Feature Description Prompt Library Management Save, organize, and schedule brand-specific prompts for regular
runs. Multi-LLM Querying Run prompts on ChatGPT plus other LLMs to compare sentiment outputs. Sentiment

Scoring & Visualization Automated sentiment analysis with trend graphs and alerting. Citation & Source Tracking
Delivers links and metadata on key source types feeding into sentiment responses. Export & Integration Allows

CSV/Excel exports and API access for dashboard integration.

At €89/month, Peec Al offers a balance of affordability and enterprise-level monitoring capabilities without hidden
fees. Always verify export options upfront as part of your evaluation — a personal quirk of mine after years of data

reporting demands.

How to Start Tracking ChatGPT Sentiment for Your Brand

1. Curate a Clear Prompt Library: Brainstorm typical questions and statements users might ask ChatGPT

about your brand (e.g., “What do people think about [Brand] customer service?”).

2. Choose Your LLMs: Start with ChatGPT (GPT-4 ideally) and add other available models for multi-angle
insights.

3. Run Scheduled Queries: Automate running your prompt library weekly or monthly to build time-series
sentiment data.

4. Analyze Citations and Sources: Review the provenance and quality of data feeding sentiment to validate

trends.



5. Visualize and Report: Use dashboards or exports to trend sentiment metrics, identify spikes or drops, and

correlate with real-world events.

6. Act on Insights: Share sentiment trends with marketing, customer success, and product teams to inform

communications and improvements.

Conclusion

Tracking sentiment trends for your brand within ChatGPT represents a frontier in brand monitoring shaped by Al's
rise and zero-click search transformation. Embracing prompt libraries as your tracking unit, expanding coverage
across multiple LLMs, rigorously monitoring citation and source quality, and deploying practical tools like Peec Al

(€89/month) enable marketers to stay ahead of perception shifts invisible to traditional analytics.

As an SEO and analytics lead who has navigated brand monitoring from multi-brand media webs to sophisticated
Al pilots, my advice is to start small but think big: build your prompt library thoughtfully, understand how models

evolve, and never settle for fuzzy answers without citations. This rigor will empower your brand to maintain

visibility and trust in an increasingly Al-driven digital ecosystem.




